Secretsof Internet Marketing

How to increase your success immediately.

If you have a web page, or site, that can't be found at the top of the sear ch enginesthen thiswill be
the most important infor mation you will ever read. You are about to Discover the most Power ful
Strategies used only by the very best on the Web... Strategies so Power ful that once used will place
your Web Page or site at the TOP 10 - 20 sear ch engine listings.

These TOP SECRET strategieswill provide you with a cutting edge ADVANTAGE over your
competition and give you the long awaited results you have been looking for. Just Imagine, opening
a Floodgate of People into your Home Page because you have theright information. It doesn't
matter if you have one page or 1000 pages you can achieve atop rating with this powerful
information and soon squash your competitors!

If you aren't at thetop of the search engines now... your competition is! It's estimated over 1000
new Web Pages are coming online every day! Newspapers arereporting over 14,000 new www
addresses are being submitted every week. The competition grows every minute! It just makes
senseg, that those who know and apply thisinformation will definitely have the best chance of
realizing their dreams of success.

This page will provide you with little-known sear ch engine secretsto help get your website noticed
and on top of all the other WWW advertisers. If you apply even some of the features of thisarticle
in your website promotion, you will quickly begin to see an increase in the amount of traffic to
your webpage.

It isnot recommended that you use the many different automated submission pages. They are
great if you have a ssmple homepage that you want peopleto notice, but they don't do justiceto a
website that is packed with opportunities and internet related infor mation

How to nameyour siteto increase traffic flow to your site
Secret #1

The pulling power of theword " secret" !

The name of your site hasa dramatic effect on the number of visitorsyour sitereceives. Let'sdo a
brief exerciseto see how thisworks. Let's say you are surfing and would liketo find out more

infor mation about accounting, tax laws, and ways to save money on your taxes. Just below you'll
find what atypical search would present if you wer e to search for " accounting” in a search engine.
Takealook at thefollowing website " titles' and determine which one of these sites you would click
on first.
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1) Anderson, Smith and Jones Tax Preparer Home Page

Statewide Financial M anagement. These pages ar e updated frequently. Check back often! This
information is provided for accounting practices...

2) James Tax Consulting Firm

Key Telephone Numbers. Accounting Office Reception - 8 a.m. to 5 p.m. 123-1247.
Accounting Satellite Office

3) Jealously Guarded Accounting Secrets The IRS Prays You Never Find Out!

Discover 10 little known and rarely used tax deductionsthat the IRS hopes you never find out!
Obtain confidential, inside infor mation by an accounting professional who hasup to date
information.

Which one did you choose? Did you want to learn mor e about the Ander son, Smith and Jones
home page? Or how about Frank's Accounting Practice? If you arelike most people, you probably
wanted to know what the jealousy guarded I RS secrets were!

Of cour se!

Many websites on the I nternet today have dull, boring namesfor titles, likethefirst two titles
mentioned above. But thetitleisone of THE most important factor s which determinesif people
come to your site! When someone does a sear ch on a sear ch engine, your titleisgenerally the
ONLY thingsthat determinesif that person isgoing to visit your site. The smart, clever web
mar keterson the Net today nametheir siteswith creative and interesting titles. Titlesthat get
surfers attention and literally enticesthem to their site.

Hereisaway you can do this.

Most people LOVE to hear secrets and have an almost insatiable desire and interest to hear them.
Check out the headlines of the largest circulating (Over 18 MILLION readers) weekly magazine
the National Enquirer sometime. (Enquiring mindswant to know!) Pick up an issue and you will
receive a yearsworth of marketing lessonswith just one sitting. You won't find oneissue that
doesn't mention someone's” secret” diet plan, or a" secret” romance that wasrecently exposed. A
great deal of success of thismagazine has had isdueto letting their readers”in" on a celebrity'sor
other famous person's" secret”" . Work theword " secrets’ somehow into your website presentation

and you are sureto draw some curious, interested traffic.

Hereare someother curiosity provoking wor ds; these wor ds conjur e up images of somebody
" letting you in on something." Theseare VERY powerful words,

Insider information! Revealed! Exposed! Unconcealed!

Peopleloveto belet "in" on something, so offer your audience a juicy piece of information to let
them "in" on, and you'll definitely develop alot of visitorsto your site.

Here are some examplesthat illustrate thisidea:

Little known deductionsthat will save you thousands. (accountant)

file:///C|/WINDOWS/Desktop/secrets.htm (2 of 11) [3/30/2000 8:57:42 PM]



Pricing tricks furniture companies use tojack up your bill and how to avoid them. (for a furniture
dealer)

What burglarsfear most. (for a security company)

Secretsyour teenager may be hiding. (For concer ned parents)

How towin in court (even when you areflat out GUILTY!) (For alawyer)
Dream jobsthat don't get advertised. (For an employment guide)

Confidential information that your (teacher, accountant, doctor, mechanic, etc.) is hiding from
you.

Crafty tipspro'suseto find the best real estate deals. (For areal estate agent)
Beauty secretsthat super models pray you never find out. (For a cosmeticsfirm)
5 telltale signsyour spouseischeating on you. (For a marriage counseling service)

Jealoudly guarded car pet cleaning marketing secrets. (For a marketing package sold to car pet
cleaners)

What your banker doesn't ever want you to find out. (For afinancial advisor)

See how that works? Making your information play upon something that appearsto bea" secret",
something that isof immenseinterest to your target audience, will draw traffic likecrazy. Thisisa
very power ful, powerful concept. Get this concept implemented in thetitle of your web page, and
you'll have an almost insurmountable edge that most website ownerswill never under stand how to
over come.

Secr et #2

Thelittle known secret to getting better positioning than your competition
even when they have the sameidentical keyword.

List your important keywords morethan once on your site!

Some of the major search engineswill rank your website based on the relevancy of the keywords
used in the search engine. For example, if your site sells Ray Ban sunglasses and the words " Ray
Ban" are keywordslisted on your page, your site will come up when a user searchesfor " Ray
Ban". And the samefor a competitive website with the same sequence of keywords. However, if
you list Ray Ban not once but several timesthroughout your page, your siteismore"relevant” to
the search for the user and usually will get better positioning than the sitewho hasit listed less
timesthan you.

Another keyword that | feel isthe most important keyword isyour businessname. Many website
owner s often forget about this keyword. Think about thisfor a moment. Let's say you are new to
the Internet and your provider allowsyou to search the Net using Alta Vista. You heard that
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AT&T had awebsite, but you don't have a clue about the URL. While at Alta Vista you could type
thekeyword "AT&T" and guesswhat you will find? That'sright... AT& T'sURL. Many of you
have invested a great deal of money in your name and your contacts know you name so why not
givethem the opportunity to find you that way?

Many savvy web professionalslist their relevant keywor ds as many times asthey possibly can
throughout their site because of this. You can also achieve this by listing your relevant keywords
several times at the bottom of your web page, away from your main page, hidden and out of sight.
Maybe you've seen thisfor yourself on other websites. It may take a littlelonger for your pageto
load, but the extra attention your site receives because of the higher search engine positioning
should outweigh the couple of seconds of extra downloading that this causes.

Secret #3
Another little known trick to get listed ahead of your competition

Another thing that will help your listing come out ahead of your competition (even if you havethe
same exact keywords) is by beginning the " title" of your sitewith an" A" or a number. Some
sear ch engines will alphabetize (by web pagetitle) "ties' on keyword listings. So a website titled

" Amazing Beauty Tips' will have a better listing position than a websitetitled " Wendy's
Cosmetic's Tips' when the same keyword isresident on both pages. Try to figure out a way to
nameyour site starting with a number or " A" and that will give you a difficult to over come (and
hard to detect for the average website owner) competitive edge.

Secret #4

Proven techniquesfor selecting the most effective keywords and how to
arrange them.

Generally, the more specific you can be, the better. On the other hand, you don't want to use
keywordsthat aretoo unique, because no one will ever think to look for them. Use keywords that
someone who has never heard of you, but who would be interested in what you offer, islikely to
search for.

Many Internet directorieslimit your description to around 25 words. So your description needsto
be packed with appropriate keywords. The more keywords, and the mor e precisely they describe
your Website, the mor e highly targeted traffic you're going to gener ate.

Your keywords are crucial, and you only get one chance with each search engine. Here'sa very
effective technique that uses brainstor ming, distillation and competitive r esear ch to develop a
power ful list of keywords.

Make a list of 50 wordsthat describe your business. Just put down thefirst thingsthat cometo
mind, until you have 50. Don't spend a lot of time worrying about how appropriate they are. Just
do alittle brainstor ming with your self and keep writing until you have 50.
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Now, remove all the wordsthat appear in the name of your site. (Your listing will include these
anyway). Takethetop 20 remaining keywords and prioritize them, with the most important first.

Now, get on-lineand to a major Internet search engine. Yahoo (http://www.yahoo.com) isa good
placeto start, but it isa directory and therefore carriesalimited amount of information. | would
next try MetaCrawler (http://metacrawler.cs.washington.edu:8080/), which isa multisear ch
engine, then Lycos (http://www.lycos.com), Open Text (http://www.opentext.com:8080/), Hot Bot
(http://lwwwO0.hotbot.com:5555/) and WebCrawler

(http://webcrawler .com/WebCrawler/WebQuery.html) another multisear ch engine. Try searching
for each of the 20 words and keep track of how many listings you get for each one. Look at the
listings you get back for each search, perhapsfollow a few links, and see how the sites compareto
your Website. Thiswill give you a good idea of what your competitors are doing, and how they're
listing their websites.

Next, start searching for combinations of keywords. Try combining the first two on your list. Try
other combinations based on the numbersyou got back for each individual word. Try each of your
first few words combined with other wordson your list. You'll probably discover some
combinationsthat will give you more of an " exclusive" listing combinationsthat only return a few
(or no) other listings. If you find certain combinationsthat (1) would likely be sear ched for by your
prospects and (2) don't return very many other listings -- by all means make note of these. These
are called " power combinations'.

Y ou may want to change thepriority of your keywords based on what you find. So go ahead and
re-prioritize your 20 top keywords.

Now, you'll need to create several versions of your description.

First, try and create a description using all 20 keywords. If you discovered any " power
combinations’ make sure that those words occur NEXT to each other in the description. Now,
limit your description to 40 wordstotal, using as many of your keywords as possible.

Next, create a description that'slimited to 25 words. Use as many of your highest priority
keywords as possible.

Finally, develop a 10-word description using your highest priority keywords.

You now have several versions of your site description. Keep these handy. It'sa good idea to type
them into a text file and haveit available when going on-line to submit your listings. Then you can
just cut and paste text into each I nternet search engine's submission form. You'll want to do the
same with the name of your site and your URL.

Thereason you've developed several versions of your description isthat different directories have
different limits on the length of descriptions. Some permit unlimited descriptions, and otherslimit
tojust 15-25 words. Also, there are other places and methods on the Internet for you to promote
your website, so some of your descriptions can be used in other ways, such asfor classified
advertising.

Y ou can also use one of the descriptions you've developed on thetop of your home page.
Remember that the I nternet sear ch engines are out there looking for your page and you need a
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way to let them know how to describeit.

Secr et #5

A powerful way to get your listing seen by potential customers, even if
they're not looking for you.

Here'swhereit paysto becreative. Thetrick isto get your listing displayed to the appropriate
people, not necessarily in the appropriate categories. Because the majority of people use search
engines by searching for particular terms (rather than clicking through the categories), it's
important to devise keywordsthat will get your listing displayed to your potential customerswhen
they search for subjectsthat interest them.

Let'sillustrate this concept with an example. Suppose you're selling lakefr ont vacation homes.
Your natural inclination would be to use keywords such as" lake", " lakefront”, " real estate",
“homes', "vacation", etc. And those will work, aslong asyour prospect goeson the Web with the
intention of looking for lakefront real estate. But thisstrategy will missalot of very well qualified
prospects -- people who are in the market for your product but don't think about looking for it on
the Web.

What if instead of, or in addition to the " lakefront" and " real estate” keywords, you used words
such as" fishing", " water skiing", " sailing", and " swimming" in your description? Do you seethe
difference? Yes, these keywordswill put your listing in front of alot of unqualified people, but it
doesn't matter. What mattersis, you'll catch those people who areinterested in what you have but
who would have never searched for it.

Secr et #6

A littletrick to get multiplelistingsfor your sitein the same search engine

What if you just can't distill your keywords down to 25? Or what if you want to appeal to several
different audiences with different sets of keywords? Or what if you want to use the techniques
described in Secret #2? Many search engineswill not let you list the same site mor e than once or
twice, particularly within the same category. So how do you get around thisrestriction?

It'seasy. For each listing, use a different URL. Have several different versions of your " home
page", each with their own URL and " site name."

Let'slook again at our lakefront property. We'll call it " Another Site at Hidden Shores." You
could create a pagetitled " A Fishing Site at Hidden Shores", another onetitled " Another Skiing
Site at Hidden Shores', " Another Sailing Site at Hidden Shores' and so on. Each of these pages
will haveit's own unique URL and name, and if you're not too obvious about it, you can get a
separ ate listing from most sear ch engines (complete with different keywords) for each page. This
can dramatically increase your exposure. (HINT, HINT, did you notice| titled each page starting
with the letter A?).
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Secret #7

Another powerful method to get prospectsto " click through" to your site

Another method you can useto distinguish your self from therest is by appealing to your
audience'scuriosity.

People surfing the web are curious by nature, and if you can arousetheir curiosity, they'll takea
look. Use words and phrasesthat tell enough to raise curiosity, but not enough to satisfy it.

In our lakefront real estate example, you could have alisting like this:

Amazing Hidden Shores- Arethey really skiing in the nude?

Fishing, sailing, picturetaking and swimming will never bethe same! It isonewild time here at
Hidden Shores...

That would get all your keywordsin there, plusit arouses curiosity and makes your listing stand
out. Chances are, nobody elseis going to have anything about skiingin the nude. And it's
something that many people won't be ableto resist.

Secr et #8

Thetop ten requested search terms

Herearethetop ten requested search terms, as detailed in a May 1996 article from Wired
M agazine:

1. sex 2.nude3. pictures 4. adult 5.women
6. software 7. erotic 8. erotica 9. gay 10. naked

Secret #9

How to createa " traffic funnel" that pumpstraffic to your site

People don't go on the Web to be sold to, they go for information. Many surfersarereluctant to
click on asitethat they feel isjust one big commercial. However, peoplearevery willing to look at
sitesthat they feel match their interests.

So, thetrick isto create alot of highly informative, non-promotional " mini-sites’ that will appeal
to your target market. They don't haveto be extensive-- 2 or 3 pageswill usually do. And on each
page, you can havealink (preferably a" banner") to your commer cial pages.

As seen in technique #3, you can submit a separate listing for each " mini-site" you create. And
because these are non-promotional content sites, you have mor e options available to you in the
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categoriesthat you're ableto list under. You can usethese " mini-sites’ and their associated sear ch
enginelistingsto appeal to several different target markets, and then " funnel" all these visitorsto
your main promotional site. The possibilities are endless and very power ful.

Secret #10
How to usethe META tag to help gain best positioning in Alta Vista

One of the best and most popular search engines, Alta Vista (now powering Y ahoo), dependson a
softwar e program to sear ch through web pages and generate listings. Alta Vista will find your
pages and index them on itsown -- you don't get the opportunity to tell it about your site. Alta
Vistaindexesall thewordsin your document, and usesthefirst few words as a description of the

page.

However, you can usean HTML tag, called the META tag, to specify how you want your page
described and indexed. Thistag is used when you create your web pages. Here's how it works.

The META tags needsto beincluded in the HEAD section of your page, between the <HEAD> and
</HEAD> tags. On your page, includethe following two META tag statements:

<META name="description" content="Arethey really skiing in the nude? A unique lakefront
community for fishing and skiing year round. Come see the pictures." >

<META name="keywords" content="fishing, sailing, picture taking, swimming, skiing, fish, ski,
sail, swim, lake, cabin, real estate, lakefront, erotic, naked" >

Thefirst statement will specify the description that Alta Vista usesfor your listing. The second
statement will enable you to add keywords (which may not otherwise be present on the page) to the
index. Thisisalso a good opportunity to insert keyword combinations. We have also found that
keywordswork better without commas although | have no concr ete evidence of thisas of yet. May
we suggest you create two (index.html & index2.html) to test thisout on your own. Remember to
keep close tabs on your hit resultsand let us know what you have found to betrue.

**CAUTION** Some siteswho index usingthe META tag will not use the keywordsin your
META referenceif you duplicate them several times. | would recommend you not duplicate these
keywords morethan 5 times. | might also mention that some sear ch engines also limit your
description to 25 words or less so think before you create your META tags.

Secret #11

Five thingsyou should NEVER do

1) DON'T submit alisting before your pageisup - your listing will almost certainly bereected,
and it will take you that much longer to get listed.

2) DON'T try tolist in an inappropriate category - thiswill also cause your listing to berejected.
The categories are not that important, because most people don't use them to find listings. So don't
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jeopardize your chances of getting alisting by trying to get it in an inappropriate category.

3) DON'T have a confusing site name - your site name should briefly describe your site and what
people will find there. If it'sambiguous no one will bother clicking on it.

4) DON'T use clever, made-up words. No one will know to search for them.

5) DON'T usethewords" site", "Web", " Internet", " Website", or " Home page" in your listing.
Thesewords apply to ALL sitesand are a waste of the limited space you haveto describethe
unique aspects of your site.

Other Waysto Promote Your Website

After submitting your website infor mation to the sear ch engines, there are a few more things you
can doto promote your site. They include the following:

Announce on your |SP's Member Site List Post to Newsgroups Press Releases Submissionsto Cool
Page of The Day Type Websites E-mail to VIPs Special I nterest Groups Tell Everyone with whom
you Communicate Use all regular forms of Business Communications Reciprocal Links

Announce on your |SP's Member SiteList

Most Internet Service Providers (1SP) providealist of their members home pages. Some of these
listsarerather ssimple. Othersare broken down into business, personal, and other categories. This
iIsfree public relations and people do browse theselists. If for no other reason, to seetheir own
listing. If you can add a description, by all means do so and spend as much careon it asyou did in
submitting to the sear ch engines.

Post to Newsgroups

Post an announcement on all relevant usenet newsgroups. If your website hasregional information,
post in the general newsgroup for your region. If your siteisoriented towards a special interest
arealike hobbies, sports, travel, or any other of about 18,000 subject ar eas, sear ch the newsgroups
for those where thereaderswould have an interest in your website. Review at |least fifty of the
headersin the newsgroups and read some of the articlesto be sureit isan appropriate place to post
your website announcement. If necessary, you should tailor your message for each specific
newsgroup.

All of the above assumes your websiteis non-commercial. If your pageisacommercial one, you
should limit your postings only to newsgroups which are designated for commer cial
announcements. Remember, you aretrying to build goodwill, not ill will. You might do this
gradually, posting only one or two messages a day spaced a few days apart. If you start getting
flames (irate e-mail messages) you'll know you ar e doing something wrong, and these messages will
tell you exactly what that is. To avoid any problemsyou should read the charter for the
newsgroups which describesitsintended use. You can use the sear ch enginesto find much more
detailed information on posting to newsgoups and the sins you should avoid.
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Pr ess Releases

Pressreleases should target either general interest or special interest media. Your targets should
include print, broadcast, and inter net media. General interest media includes your local
newspaper, Time magazine, and some of your local radio and television stations. Special interest
media includes trade publications and broadcast media that focuses on some niche area of interest.
Theimportant thing to remember asyou pursuethisavenue, isthat your pressrelease must be
newsworthy, i.e...., news, if it isgoing to be published and generate the traffic to your website that
you ar e seeking. You should also recognize that what's newsto one organization isn't necessarily
newsto another.

Y ou could get on theradio. Does one of your local stations have a talk show that cover s computers?
Perhapsthere'salocal talk show that'sabout craftsand hobbies. Y our website on model
railroading might be an appropriate subject to talk about when you call into the show. Hey, you're
doing a public service here. Don't be shy.

Submissionsto Cool Page of The Day/Week/Month Websites

If you can get your websitelisted as Cool Site of the Day or be designated a Point Review Top 5%
of the Net, you may haveto start worrying about the bandwidth policy of your | SP. Some of this
recognition has been known to load down a server, at least for afew days, if not for thelong term.
If you are not familiar with these web awardstake alook at our header titled, Site of the
Day/Week/Month. Thistype of special recognition not only will generatetraffic to your website,
but it also makesyou feel really, really good. There'snot alot of high pay out therefor building an
excellent website, soitsa great reward to get some well deserved recognition from your peersfor
your efforts.

Special Interest Groups

Y ou should notify all the other home pages dedicated to Model Railroading that your website has
arrived. They will probably want to link to your page. If your websiteisall about Macintosh
HTML programming, you should probably look for Macintosh websites and user groups (SIGs)
and thesamefor HTML websitesand SIGs and let them know your websiteisout there.
Generating links and word of mouth advertising will expand your reach and bring in more traffic.

Reciprocal Links

Don't insist on reciprocal links. Don't say, " I'll link to your website if you will link to mine." It does
not work, plusit is selfish. Do provide areciprocal link to any and all websitesthat link to yours,
provided it'sthe kind of website with which you want to be associated. It may be necessary to set
up a separate webpagethat listsall thelinksthat you are hosting for others. Remember to not let
your pageturn into an advertising billboard, asthat will turn off viewerslooking for infor mation,
not advertising. Don't forget about free serviceslike Link Exchange.
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